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ABSTRACT 
 
Realizing the great demand of halal food in Malaysia and in the world in 
general, there are efforts by the government to make Malaysia as a regional hub for 
halal food products. However, there is a situation now when consumers not really 
understand what actual halal is. This is because of the low awareness of the consumers 
regarding the halal food, halal logo and everything related to halal. Besides that, it is 
because of the lack of knowledge or information about the halal meaning that cause the 
consumers misunderstanding about the truly halal meaning. Hence, this study is 
conducted in order to determine the Muslims consumer awareness on JAKIM halal 
logo. For this purpose, a correlation analysis was performed on 300 Muslim consumers 
surveyed through convenient sampling. From the analysis it was found that halal 
knowledge and halal food give positive relationship to Muslim consumers’ awareness 
on JAKIM halal logo.  
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ABSTRAK 
 
 
Menyedari permintaan yang besar terhadap makanan halal di Malaysia dan di dunia 
secara umum, terdapat usaha-usaha kerajaan untuk menjadikan Malaysia sebagai hab 
serantau bagi produk makanan halal. Walau bagaimanapun, terdapat keadaan dimana 
pengguna tidak benar-benar memahami apa sebenarnya halal. Ini adalah kerana 
kesedaran yang rendah dalam kalangan pengguna mengenai makanan halal, logo halal 
dan semua yang berkaitan dengan halal. Selain itu, ia adalah kerana kekurangan 
pengetahuan atau maklumat mengenai makna halal yang menyebabkan pengguna salah 
faham mengenai makna sebenar halal. Oleh itu, kajian ini dijalankan untuk 
mengenalpasti kesedaran pengguna Islam mengenai logo halal JAKIM. Bagi tujuan ini, 
analisis korelasi telah dijalankan ke atas 300 pengguna Islam ditinjau dari persampelan 
mudah. Daripada analisis didapati bahawa pengetahuan halal dan makanan halal 
memberi hubungan positif terhadap kesedaran pengguna Islam ke atas logo halal 
JAKIM. 
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CHAPTER 1 
 
 
INTRODUCTION 
 
 
1.1 INTRODUCTION 
Nowadays, there are lots of food products in the market whether it totally halal 
or halal just because of the halal logo. Whether we aware or not, there are lots of halal 
logo in the market. They are Malaysia halal logo or halal logo from Department of 
Islamic Development Malaysia (JAKIM), fake halal logo and private halal logo. The 
question is which type of halal logo that Muslims consumers choose when they buy 
food products in the market? We can see the level of awareness among Muslims 
consumer based on their choices or buying decision when they buy food products in the 
market.   
Consumer especially Muslims consumer should aware and consume only halal 
food products that have JAKIM’ Halal Certification. As we known, Malaysia is the only 
country in the world that got full support from the government in promoting the Halal 
Certification process on products and services. While for other countries, Halal 
Certification bodies are either developed by individual provinces or states or backed by 
their non-governmental organizations (NGOs).So, there are no reasons for Muslims 
consumer to find halal and healthy food products for themselves.  
Halal Certification whereby fulfil the Syariah law provides assurance to all Muslims 
consumer. As we known, Syariah law is a must for Muslims. For non-Muslims, halal 
products are quality products due to the concept of halalan thoyyiban (Halal and 
wholesome) as Halal Industry Development Corporation (HDC) advises all Halal 
certification applicants to comply with Good Manufacturing Practice (GMP) and 
2 
 
Hazard Analysis Critical Control Point (HACCP) requirements. Thus, products which 
got Halal Certification from JAKIM are halal products which are safe or not harmful to 
use or consume, nutritious and with quality.  
 
Halalan toyyiban merely means allowed and permissible for consumption with 
relation to Syariah law as long as they are safe and not harmful. Haram or non-halal is 
an opposite of halal which means outlawed and prohibited. Any food or drink which lies 
within or between halal and haram or does not fall clearly under the halal or haram 
category is classified as Syubhah. Muslim consumers should avoid consume the food or 
drink in Syubhah category, until the status becomes clear. The Prophet (peace is upon 
Him) has given a guideline concerning Syubhah matters. It is reported by Bukhari, 
Muslims, Abu Daud, Ibn Majah and Darini, which means Halal is clear and Haram is 
also clear but the between those two is a dubious area in which many people do not 
know about. So anyone distanced himself from it, he has excuse himself from blame. 
Thus those who fall into it, he has fallen into a state of Haram.  
Allah has ordered Muslims to eat only halal food and when in doubt it is better 
to avoid than to eat the food. Eating halal food is good for physical health and also for 
spiritual development because it fulfils the commandment of God. These same 
instructions as the instructions received in the era of the Prophet Adam (as) when Allah 
instructed not to eat the fruit of the forbidden tree. However, the Prophet is deviance 
with the instruction of God and as the teaching the Prophet being punished and banished 
from heaven to earth (al-Qur'an, Al-Baqarah: 35-38). There are many verses in the 
Quran instructing Muslims to eat and drink only permitted foods. The examples of 
verses like al-A’raf: 157, al-An’am: 145, al-Maidah: 1, al-Maidah: 4, 96, al-Furqan: 
48-49 that were clearly signify the importance of eating halal foods with the following 
conditions such as the foods do not contain any components or products of animals that 
are not halal to Muslims. In case of animals, it must be slaughtered according to the 
Syariah (Islamic law). Then, the food does not contain any ingredients that are 
considered najis in Syariah law. Next, it is not prepared using equipment that is 
contaminated with things that are considered najis in Syariah law and lastly while 
preparing the foods, there are no other elements or foods that do not meet the 
requirements stated above to be around or mixed together (Ab. Rahman et al., 2011).  
3 
 
 
1.2 BACKGROUND OF STUDY 
 
Based on the Trade Description (Certification and Marketing of Halal) Order 
2011, only the Department of Islamic Development Malaysia (JAKIM) and the Islamic 
Religious Council (MAIN) in the respective States are appointed as the competent 
authorities to certify that any food and goods or services in relation to the food or goods 
is halal in accordance with the Trade Descriptions (Definition of Halal) Order 2011. All 
food, goods or service shall not be described as halal unless it is Certified as halal by the 
competent authority (JAKIM/MAIN) and Marked with the logo issued by the competent 
authority (JAKIM/MAIN). Any person not in compliance with the Order commits an 
offence and upon conviction, shall be imprisonment for a term not exceeding 3 years or 
liable to a fine not exceeding RM 100000.00 or both. Then, the penalty for a body 
corporate is a fine not exceeding RM250000.00.  
 
Began 1974, Department of Islamic Development Malaysia (JAKIM) involved 
in confirmation the status of halal on consumer food products and goods in the country 
when the Research Center of the Islamic Affairs Division of the Prime Minister Office 
started to issue halal certification letters for products that met the criteria. Starting in 
1994, halal confirmation was given in the form of a certificate with a halal logo. Then, 
beginning 30th September 1998, Ilham Daya, a company appointed by the government 
was carried out halal inspections. On 1
st
 September 2002, JAKIM's Food and Islamic 
Consumer Products Division which comprised only of 28 positions will conduct all 
halal certification activities that were decided by the government. On 17th November 
2005, the Public Service Department of Malaysia approved a total of 165 positions from 
different schemes, grades and designations to create the newly named Halal Hub 
Division due to the rapid development of the food industry in this country and in order 
to meet the needs of the Muslim population. Then, the Halal Industry Development 
Corporation (HDC) took over the management of all halal certification activities on 
April 2
nd
 2008. Beginning January 2012, only one halal logo was certified and allowed 
in Malaysia. A party that is responsible for issuing the halal logo is the Department of 
Islamic Development Malaysia (JAKIM). But for the same time, Islamic Religious 
Council of State may also issue Halal certificate and logo by Jakim.  
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According to the history of halal certification and halal logo above, there have a 
few changes about the bodies whose take over both of halal certification and halal logo. 
This improvement and issues about halal certification and halal logo started from 1994 
until 2012. That is why, there are a lots of confusion and trouble among society in 
Malaysia especially Muslims consumer.  
 
1.3  PROBLEM STATEMENT 
 
The aim of this study is to determine the relationships between Muslims 
consumer awareness regarding JAKIM halal logo and halal knowledge together with 
halal food. At this point, consumer as an importance medium in market profitability 
should more concerned about halal products especially food and halal logo that has in 
every products they consumed and use. But, some Muslims consumer not too aware 
about halal in the foods they buy. That is why; the problem related halal issues still exist 
until today.  
 
The first problem related to issues of halal is about information. That is means, 
sometimes Muslims consumer get lack of information about halal especially based on 
food they consume because of their behaviour or attitude which are do not want to know 
the new or latest information or issues about halal’ problems. Even, they got 
opportunity and have facilities such as Internet, television, radio and others but their 
curiosity to know about the halal are very little. So, because of that they got the wrong 
information or never got the information about halal well. For example, the teenagers 
especially like to explore the other websites when surfing Internet rather than go to the 
useful websites such as JAKIM or halal in order to explore and get the more and detail 
information about halal.  
 
Other than that, community such as citizens get lack of information about halal 
certification because of the problem in term of they cannot read or do not know how to 
use the technology like computer or surfing Internet. Plus, their children never share the 
information that they got with their parents. So, because of that they do not get the latest 
improvement and issues about halal certification and halal logo.  
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Then, because of the lack information that Muslims consumers have so, they got 
confused in identifying the halal logo. That is because of lots of fake halal logo in the 
business field or the introduction of halal logo by private firms. This confusion could be 
due to use of the Arabic or Jawi character on the packaging label for the same reason 
whereby there is usage Malay or Arabic or Islamic brand name. So, the Muslims 
consumer got more confused to compare the JAKIM halal logo or fake halal logo if they 
do not have the information about that.  
 
Besides that, some Muslims consumers have lack of information or knowledge 
and do not totally understand the rationale behind the halal certification and halal logo. 
So, they need to know or well understand about the certification which is the products 
that produces by the manufacturers are going halal.  
 
The next problem related to halal’ issue is about safety. As we known, there are 
a lots of food products in the market. They are because of the advance development in 
food technology had progressed too much and getting more complicated. All types of 
ingredients had been used in foods which are difficult to be understood by the public. 
Sometimes, the food products contain many of flavour, food colouring, stabilizer, acid 
and many more which are not totally halal and not safe or quiet danger to customers 
when consume the products.  
 
On the other hand, Muslims manufacturers in Malaysia not follow the halal 
guidebook or never apply halal application to get halal certification and halal logo from 
JAKIM. A fact shows that most do not apply for any halal standard or certification 
because of their perception that foods produced by Muslims are automatically halal 
even they do not know the food products that they produced are totally halal, safe and 
health for consumers.  
 
1.4 RESEARCH OBJECTIVES 
 
From the topic, there is issue that can figure out. 
1. To identify whether the halal knowledge has relationship to the Muslim 
consumers’ awareness on JAKIM halal logo. 
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2. To identify whether halal food has relationship to the Muslim consumers’ 
awareness on JAKIM halal logo. 
 
1.5  RESEARCH QUESTIONS 
 
The purpose of the study is outlined in the following research question. 
1. How factors such as halal knowledge and halal food have relationship to the 
Muslim consumers’ awareness on JAKIM halal logo? 
2. Which of the factors mentioned above have the most significant relationship to 
the Muslim consumers’ awareness on JAKIM halal logo? 
1.6  RESEARCH HYPHOTESIS 
 
H1: There is a significant relationship between halal knowledge and Muslim 
consumers’ awareness on JAKIM halal logo. 
H2: There is a significant relationship between halal food and Muslim consumers’ 
awareness on JAKIM halal logo. 
 
1.7   RESEARCH SCOPE 
This research is to study and know the awareness among Muslim consumers on 
JAKIM Halal logo that focused in halal knowledge and halal food in food industry. 
Target area to conduct this study is in East Coast Mall (ECM), Kuantan Parade and 
Megamall. Then, the target population for this study will focus on Muslim consumers at 
all ages which are consumed or buy the foods product.  
 
1.8  THEORETICAL FRAMEWORK 
            The relationship between the halal knowledge and halal food and Muslim 
consumers’ awareness on JAKIM halal logo is summarized into a form of theoretical 
framework which stated in the Figure 1 below: 
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Figure 1: Theoretical framework 
The independent variable for this research is halal knowledge and halal food. 
Then, the dependent variable is Muslim consumers’ awareness on JAKIM halal logo. 
Independent variable is the variable that is varied or can be manipulated by the 
researcher while dependent variable is the presumed effect and consequence. That is 
mean dependent variable can be influenced by independent variables. 
 
1.9  SIGNIFICANCE OF STUDY 
 
The information gain from this research will be able to provide insight on the 
JAKIM halal logo among Muslim consumers.  
The aim of the research is to investigate and determine the awareness among 
Muslim consumers in Kuantan area about JAKIM halal logo. Then, with this study, 
researcher can determine the importance of halal logo to Muslim consumers to establish 
and change their perception about JAKIM halal logo. Other than that, from this 
research, it can help Muslim consumers to more understand about halal food and 
support halal food industry. From the result of the research, researcher can have a clear 
picture and concept about the awareness among Muslim consumers about JAKIM halal 
logo.  
1.10  OPERATIONAL DEFINITION 
Consumer 
According to Othman, Z. 2005, consumer is a purchaser of a good or service in 
retail. Other than that, consumer is also a person who use of a thing or employs 
something and not necessarily a purchaser, in the distribution chain of a good or service.  
MUSLIMS 
CONSUMER 
AWARENES
S 
 Halal knowledge 
 Halal foods 
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Consumer Awareness 
According to Business Dictionary, consumer awareness is the understanding by 
an individual of their rights as a consumer concerning available products and services 
being sold and marketed. The concept included four categories which are information, 
safety, choice, and the right to be heard.  
Halal 
According to Penang Economic Monthly, 2006, halal in Arabic word means 
permissible or lawful for Muslims. Halal refers to that which is allowed by Syariah and 
applies to every activity carried out by mankind. Halal is commonly used in relation to 
food, which refers to food that is compliant with the laws of Islam. 
 
Halal Certification  
According to Abdul Aziz and Vui, 2012, Halal certification is sued by 
Malaysia’s Department of Islamic Development (JAKIM) which is under the purview 
of the Ministry in the Prime Minister’s Department. This certification allows companies 
the use of the Halal logo for printing on their products’ packaging or for display at the 
company’s premise. 
 
 
1.11  EXPECTED RESULTS 
 
After completing this chapter, it is expected to reach the objective that has been 
stated. The Muslim consumers’ awareness about JAKIM halal logo in Kuantan need to 
be research and the data obtain from the research must be analyzed. The best result 
among the Muslim consumers based on the awareness of JAKIM halal logo can be 
identified. Other than that, researcher hope from this study, researcher will be able to 
see the degree on Muslim consumers’ awareness of JAKIM halal logo in food industry 
on the preparation halal food. Then, researcher will be able to see the relationship 
between Muslim consumers’ awareness about JAKIM halal logo and their perception 
about the importance of JAKIM halal logo implementation.  
 
  
 
 
CHAPTER 2 
 
 
LITERATURE REVIEW 
 
 
2.1  INTRODUCTION 
As discussed and highlighted in the previous chapter, this research examines the 
Muslim consumers’ awareness on JAKIM halal logo at East Coast Mall (ECM), 
Kuantan Parade and Megamall. In order to gain a better understanding about this issue, 
an examination of literature on related study were carried out. 
2.2  DEFINITION OF CONSUMER  
A consumer is a person who buys any goods or hires any service for valuable 
consideration. On the other hand, consumer is a person or group of people who are the 
final users of products and or services generated within a social system. Besides that, a 
consumer may be an individual or group, such as a household. The common definition 
of consumer is an individual who buys products or services for personal use and not for 
manufacture or resale (Wikipedia).  
2.3  DEFINITION OF CONSUMER AWARENESS 
The Cambridge Dictionaries stated awareness as knowledge that something exist 
or understanding of subject or situation at the present time based on experience or 
information. According to the Longman Business English Dictionary, consumer 
awareness is the awareness of a potential or current buyer about a particular product or 
company. Consumer awareness can be simplified as a shopper remembering a television 
commercial or as specificas a customer delving into the manufacturing origins of a 
specific product. While eHow stated that consumer awareness refers to a buyers’ 
knowledge of a particular product, allow the buyer to get the most from what he or she 
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buys. Then, consumers know more about their choices when they have product 
information and benefit from knowing their rights, warnings and finding out about 
safety issues and hearing about alerts. Consumer awareness plays an important role in 
customer decision making. By increasing a potential or current knowledge among 
consumers about a product, service or business, a healthy economic environment is 
established in which customers are informed and protected and businesses are 
accountable. 
2.4  DEFINITION OF HALAL 
The word halal means proper and permitted. Halal food is permitted by Allah 
(God) for Muslim consumption. Dhabiha Halal refers to poultry and meat properly 
slaughtered by a Muslim according to Islamic ritual (Chaudry et al., 2000). 
Halal is an Arabic word meaning lawful or permitted. Halal foods refers to a 
hygiene and healthy foods accords with the teachings of the Quran and Sunnah of the 
Prophet, Ijma’ (consensus) and Qiyas (deduction of analogy according to the Syafie or 
any one of the 
Hanafi, Hanbali or Maliki School of thought or fatawa approved by the relevant Islamic 
Authority) (Yusuf al-Qardhawi, 1982: 14-36; Abu Sari’ Muhammad Abd Hadi, 1997: 
18-20) (Ab. Rahman et al., 2011). 
 According to Wahab, A. R. 2004, halal is defined as not made of or free of, or 
substance taken or containing any part from animal which are forbidden to be consumed 
by Muslims.  
 
2.5  HALAL CERTIFICATION  
According to Official Portal of Malaysia External Trade Development 
Corporation, Malaysia’s Halal certification is recognised worldwide among Muslim and 
Non-Muslim countries. It is of ISO compliant standard – MS1500: 2004 – Department 
of Standard Malaysia develop standard for the handling, production, and storage of 
halal food. The international standards such as Good Manufacturing Practice (GMP) 
and Good Hygiene Practice (GHP) comply with the standard.  
According to Noordin et al. (2009), the Halal certification and logo are issued by 
a body that is authorised by the Malaysian government. The government controls the 
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system with support from multi-agencies that lead by Department of Islamic 
Development Malaysia (JAKIM). Products that are halal certified are monitored 
according the Islamic Dietary Laws for the entire period of certification (Othman, 
2005). In order to fulfil Islamic values, Halal Certification is gaining popularity as a 
new benchmark for hygiene, quality and safety and also conforms to the Shariah or 
Islamic Law (Syed Marzuki, 2012).  
There are several term and condition to use Halal Certification from JAKIM. 
They are the Halal certification cannot be exchanged, forged, abused, traded, leased, or 
amended in whatever way. The use of halal logo is subjected to existing laws and 
regulations of the country, any changes on the name and address of the company, brand 
name, ingredient, factory or premise, manufacturers and other related matter should be 
reported to JAKIM in writing for further action. Besides that, the Halal certification 
owner is responsible on the loss or damage of the certificate whereby a police report 
should be made and should be informed in writing as soon as possible. The Halal 
certification can be withdraw or terminated at any time before its expiry date and the 
use of halal logo is not allowed when the company is found to contravene with Halal 
Certification Procedures, or if there is any way or matter of handling which is doubtful 
according to Shariah Law. Then, any company which had not fulfilled with the terms 
and condition of JAKIM Halal Certification Procedure will be blacklist and publish by 
JAKIM.  
Applicants that are eligible to apply for the Halal Confirmation Certificate are 
categorized in several group which are producer or manufacturer, distributor or trade, 
sub-contract manufacture, repacking, food premise, and abattoir or slaughter house.  
There are also have several reasons that make the applications will be 
unsuccessful. They are the company is producing and distributing halal and non halal 
products, product is not halal, natural substances that do not involve any processing, 
drugs or products that are categorized as pharmaceutical products by the Ministry of 
Health Malaysia, hair colorant or hair dye, processed products manufactured overseas, 
products that are labelled with names synonymous with confusing terminology and 
fertilizer and animal feed. Besides that, according to DagangHalal.com that stated by 
12 
 
Bernama, the number of halal approval withdrawn due to several reasons including lack 
of cleanliness is only about 10 per cent. 
2.5.1  Halal Certification Process 
According to Official Portal for The Malaysian Halal Hub, for individual would 
to get Halal Certification from JAKIM should follow halal certification process work 
flow. The Halal Certification process work flow is: 
1. Register On-line - create ID and password. 
2. Confirm account -24 hours or 1 day. 
3. Delivery of support documents within 5 working days after submitting your on-
line application. 
4. After documents are received, application status will reflect waiting document 
completion. 
5. Checking – if supporting documents are complete, application will be processed 
within 1-5 working days according to the number of products / menus / premises. 
A letter of service fee charged will be issued. If supporting documents are not 
complete, the status will reflect incomplete and the applicant must submit a 
correction or provide feedback within 5 working days. 
6. Processing fee must be paid within 14 working days. 
7. The receipt will be issued 1 day after payment is received. 
8. The application status will reflect audit processing. Audit will be conducted 
within 30 days after payment is received. 
9. Approval process will be subject to meeting dates of Certification panel 
Meetings. 
10. If approved, the certificate will be issued within 5 working days. In the case of 
non approval, the applicant will be notified via formal mail. 
According to Official Website of Halal Industry Development Corporation 
(HDC), the Halal Certification is valid for two (2) years. It can be revoked at any time 
when the owner is found to contravene with the Halal Certification Procedure. Renewal 
shall be made six (6) months before to expiry date. The entrepreneurs will not be 
allowed to use the Malaysia halal logo at the premise or on the label of their 
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manufactured products if the owners of Halal certification are failing to renew their 
certification.  
 
2.5.2  The importance of Halal Certification for Muslims consumer 
The halal certificate and logo not only promise Muslims user what they use or 
consume is according to the Islamic laws but also encourages manufactures to meet the 
halal standards (DagangHalal.com).  
A halal certificate is a document issued by an Islamic organization where by 
certifying the products it covers meet the Islamic dietary guidelines. This includes that 
the product does not contain pork or its by-products, the product does not contain 
prohibited food ingredients of animal origin, the product does not contain alcohol, and 
the product has been prepared and manufactured on clean equipment. Meat and poultry 
components must come from animals slaughtered according to Islamic law (Hanzaee 
and Ramezani, 2011).  
 
2.6  HALAL LOGO  
 
The introduction of halal logo by JAKIM has generated awareness among 
Muslims consumer about the importance of consuming products that follow Islamic 
guidelines. Halal logo provides an avenue for the manufacturers to indicate to their 
target consumers that their products meet the Islamic standard. So, this will create 
advantage to the particular manufacturers versus its competitors that do not have halal 
certification (Shafie and Othman).  
According to Official Website Halal Industry Development Corporation, 
Malaysia Halal Logo should same as shown below:  
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Figure 2.1: Malaysia Halal Logo by JAKIM 
Source: JAKIM 
The features of Malaysia Halal Logo are: 
1. Eight-pointed star is placed in the middle of the circle  
2. A word-Halal in Arabic is placed in the middle of the star  
3. It is then followed a “HALAL” word in Roman 
4. The circle of the logo contains, the word "Malaysia" in Roman and Arabic  
5. Two small five-pointed stars are placed to separate the Roman and Arabic word. 
(Source: JAKIM)  
 
Besides Malaysia halal logo, Malaysia also has the list of approval international 
Islamic bodies. So, Muslim users should be able to identify the logos for international 
Islamic agencies abroad as this could assist them in making decisions when buy 
products.  
Below shows halal international bodies recognized by JAKIM: 
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Figure 2.2: Halal International Bodies recognized by JAKIM 
Source: JAKIM 
2.7  HALAL INDUSTRY IN MALAYSIA 
The halal industry is a new growth sector especially manufacturing sector in 
Malaysia. The industry is an important industry both economically and socially because 
of the almost 70 percent of Malaysian’s being Muslim. Lately, Halal industry has a 
huge potential for market demand. Halal products always offer safety, cleanliness, good 
quality, hygienic, nutritious and authentic to the consumers. That is why, the consumer 
think twice before using any product because it is proven that halal product always 
better that others products which are not totally halal. Halal has created awareness to the 
consumers and supplier to use or supply the good according to Halalan Thoyyibban 
principle. Because of that awareness among them, many logistics companies in 
Malaysia have adapted Halal in their operation (Pahim et al., 2012). 
The global market demand for halal products and services gives significant 
impact to the growth of the domestic halal food industry in Malaysia (Noordin et al., 
2009). The halal industry is the fastest growing global business across the world and 
one of the new sectors in Malaysia’s manufacturing sector. It is also an emerging 
market force that is attracted non-Muslims with its beneficial, hygiene and 
